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1. CorporateAnalysis (M TesazfneLNaadins)

diofnygaLeIedng, ANAMANYBIBIANS LAL3aI5M (Story) Ainasiiuaue:
1.1 Executive Interview 5¥AU Top Management
Funwalifudmsszaugs MAedestunisneulouneuesaniu Wy nSSUNMIUIS BYNTINNTT
WSS gemnems seaduasns fraegsems wavdhde Suau 10 v Wuszezaan 1 thlas
1.2 Executive Interview 520U Medium Management
dunwelihenusna Tneasvadaunu dheas 2-3 viu Jusgiuvuedhenu sy Wimia
il yeanng vesantuty Sy 12-15 v Dussezim 1 dlu
1.30bservation & Interview
- dhndanenisal wazdunwalupannslueadns laadudiedng 30 vy
1.4 staff Questionnaire
- Anfuanudaiuanninmuisuesesanntidfousdulasnsoulaenszasuuudeunals
wiiaumnuaun uasdandesiunruAndiuiensiannuusud afemmidansuliily

DIANT

2. Mega TrendAnalysis (N13398uazAns1014 Mega Trend):

WeFnuuuiliumsesnuuy waymsiuiinmsvesdaaugaln:
2.1 m3lnTeinsdifnunisdeasvasesdnsnnady Mhauls Swuu 3 fed
2.2 myleswAmsudnmssenuuuszuusadnuninusud el uasfortestulasims
U 3 UUTUA
2.3 N5ATERMIUANTIUiYasvesdenalugalval
2.4 Future VisionCase Study- fiflumsideasdainug wuliiunisesnuuy uasnisdeansiil
gosaniuiideuasiuiunafeniuuasdulasaseulusasumaegiades 2 Ussmeduliuiy
wazdiudiugiu (Connection 91nvaantus)

3. Consumer(gﬂﬁﬂ) :

3.1 In-depth Interview Existing Customer
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- dumwaidednduiisnnalunsiadiladenliuinsresantiidouadulasnseu uasne
Fanldusn1s $19U 5 518 (Connection 9INM9ENTU)

3.2 Online Questionnaire

_ et auuvspuameadlaivdeslmhenudmiumsdssmiuiiaels wazanuaaniaiise

LUSUA

1A39493® : 1. Discussion Guideline 2.

52820 © In-depth Interview 1 ¥a1./AY, Online Questionnaire 1 FUAYA

Outcome
WeothlUiesent wasmdeaguromitlunanagysuusus ddadlisufe
1. funaelonalml liihesdunguetivmmisaagriatotemmemadidauasidmainaue
Tyai adramssudinianls
FmFunuTus “@aUdtsnaRulATATOU” LAZLUIMNINIAINMS
2. fsTwusunmsaals
3. AflLuUTUAMIIVENLEBA

4. AIMWUTUAAISIALLAY
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YURDUN 2 : Brand Strategy
NNTLUIUMIAAIMTEYA (Data Translation) volildiedosilelumsfinnadisissansam Weanwnsn
AU ERAINAgNSYRY Brand MSHmMUANaENSWUsUA(Brand Strategy) Usznaumae
2.1NSANUANAENSHANYB LU UALAZFIDA (Core Strategy)Uaauusun “a@n1iiideunasdulasm
SOU”
A. Brand Future Vision
B. Brand Mission
C. Brand Positioning
D. Brand DNA
E. Core Value
2.2mM3ivuneIAUsENaUYBLUIUA (Brand Component)‘naal,m‘iuﬁ“ﬁmﬁ’uﬁﬁ'ﬂl,t.aﬁulﬂimau”
A. Brand Value
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B.Brand Personality
C. Brand Benefits
D. Brand Attribute

2.3013NNUALNUIIULTINABNSVDILUTUA U5ees 3-5 U(Brand Strategic Roadmap)UadiLusus

“AnUUBLEITULATATOU”

Methodology : Workshop s¢ezi3a1 1 U
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YUABUN 3 : Brand Identity
3.1 AUHUN1TDBNLUUBARNBAITEAUN 1 VBILUIUA (Primary Identity Design)uadususanitiuiye

LAITUIATATOY

A.N3RRNLUUSRNERluUTURTZAUT 1
1) usatumalalunssanuuussdydnunl (Logo Inspiration)
2) AnuRLIBURIRIIdaneal (Logo Meaning)
3) aarddnuaivILuTUs (Logo)
1) Afidwendnwal (Logo Colors)

5) shsnusiiiiuendnuel (Logo Typeface)

B.n 3l unsdyanunl
1) lasaasauasmsinisesndsznavvesnsdaneal (Logo Structure and Composition)
2) WunuE e dgydnuel (Logo Clear Space Area)

3) vnednavaInIIdaneal (Logo Sizing Control)

2 2 E3

4) psdeydnualviindiial (Full Color Logo)

Erl

@ o LY

5) ndyanualrtingdine) (Single Color Logo)

6) s deydnwalailndiseu (Solid Color Logo)
7) nslmsdaneallussuutheuuuanndd le-Av (Die-Cut Sign Reproduction)

8) mslinsdydnualnligneaa (incorrect Logo Usage)

Lo

9) nsldandluszuu nslardluseuy CMYK, Pantone and RGB

3.211528NUWUUANANBAILUSUASZAUN 2 (Secondary Identity Design)vaauwusunaaituidewnas

Fulasnsau



1) MsganiuuaInaIensinUsznauLusuA (Graphic Element)
2) FIE1 9 URNU UL RARIFIA LD ILUS U (Brand Expression Design Guideline Item)
nduil 1 nguenansuazgunsniusznounusus (Brand Accessories )
- Business Card &A4
- Powerpoint Template Presentation
- Uniform
_ annunasResneaun
ﬂ'éjuﬁ 2ﬂfjm'mgaﬂismﬁs.lﬁuﬁ‘ (Advertising Design Guideline )
- Art Direction of Style Photograph
- J-Flag / Roll-Up / Poster / Brochure
- Print Ads Design
- Premium Product Design Guideline
vanew: - Design Guideline vinefis sussnuuulasninsmiiioasiounagmiuusud Tned
iy m3iavia Content
waz Artwork @wmFunisnge
- flmgndavndeildngluaantus I8 sandeuay 20 fu

JUABUHA 4 : Internal Launch

wiidnvihnagnsuusuduayeanuuudndnuaiusualvaidunseuses velimiliunisludunreunis

L aunchBrand Teedivauwninueail

1.Brand Consult

1.1 9991 Big Idea tWoAeA1SWUTUA BENIYNFABIMIUNAENG
1.2 Tiiuugihguuuuuas Theme 9839 Internal Launch

2.99nuUU Tools Tunisdeans

2.1 Anlaamsvuaulgnsiemsaelussdng wazdmuadennumdn (Key Message)
2.289AWUU Mini Brand Bookifutdndniiiennmi wasdoansuususlmanladng
2.3 99nUUU Banner wazns1in wisldlumsdeasuazlsznaunisadiaussenna
2.4 90vi1 VDO Uaue Brand Story Uszunm 3 unfi (CGLEeR,0M)
v - - llsamnseesaniudl, st Event uazn1skande
- 9alii“nsdnusemn Brand Ambassadorvasda1iua”iiu activities fiazldiiu

communication tools daa15kusu Internal Launch @
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fIanIaliun1slasanTs (Key Performance Indicator)
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MsIANanIsALTuANSHIA IR luLsaz Brand Milestone aameluil

Brand Milestone 1

ausainnaluszAuusmslivasaInauTuRey Step 2 Brand Strategy
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2 AArsunEualunIsas19LUSUA

2.3 @31 Brand Future Vision uazlatpasUnmeusuaviaisiaus

1

e 1 : seaufusnuazninauianidiusan wasdhlalumsaianusud Sesaz 90

dvunsTenaiiinnizlusdnsly Milestone 1 azanusadnlanialusu Internal Launch #9n153nua
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Face-to-face Interview/ Questionnaire:ld7iu3dududnagnsninusasununludadiudangned

aanadosfuiuiuwnun WeanadeusseliiuuuasuauiedtuasdnuiimunagnsLusuANSiug

WUSUR baziiAuARNLRawUsUALaTUlATRIaU

WEwR: ASAnnsIanatunneluau Internal Launch wisevaaanulaiiu 1 dUam

MsALaUIUTLABY Milestone 1
1. dewaunu Research Report and Brand Recommendation 3711434 1 183
2. @auaUaU Brand Manual Book (udnuau 1 &y

- Hard Copy 314U 1 ¥

- Soft File lugUwuuwan File Ai, PDF uaz JPG

3. Training NM3lLAIUIU 1 AT

dupay Internal Launch:
a.uidinediunisyszan wensiadeliuumsdumsdiiunuiuniadiveausus

S.ﬁauaumuaaﬂLmuﬁwummmauﬂwamu‘lugﬂuumm File Ai, PDF w®n156@n
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wneme: s1anananilisiusenisiel
- Aeneuasdan ATAYENS
- BesenusTiliavEnS
M99 Event uay MIndnde wu Seiud, nsanevi VDO, uardenaneadun
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LHaUTARILLN L503N15A51UTUAN 30
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2. fiaudnlanisiavesEniuivenas 20
FuUlATNTOU

3. $NFTUIUMSAS1AUUTUATDIADTTU 40

Laziin1IMMNUARITIANTALaY

4. AULNZENYDISIATILELD 20
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